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Farmers Field Will Become L.A.'s New Showplace for Football, Championship Sporting
Events, Concerts, Special Events, Conventions and Exhibitions
Landmark Naming Rights Agreement Between Farmers Insurance and AEG Destined to Create
World-Class Stadium and Event Center to Bring NFL Back to Los Angeles

LOS ANGELES, Feb. 1, 2011 /PRNewswire/ -- The Farmers Insurance Exchange and AEG today announced
a historic naming rights agreement for the new downtown Los Angeles football stadium and event center.
The 30-year deal provides naming rights for a 1.7 million square foot stadium designed to host football
games, international soccer matches and other championship competitions along with concerts and
entertainment events. The stadium will be called Farmers Field.
(Logo: http://photos.prnewswire.com/prnh/20080605/LATH062)
Farmers, the largest auto insurance company in California and the third-largest personal lines insurer in the
nation, and AEG, developers of STAPLES Center and L.A. LIVE, among a portfolio of acclaimed
international venues, made the announcement together in the West Hall of the Los Angeles Convention
Center, the future site of the new stadium which will occupy the footprint of the current West Hall.
"This groundbreaking agreement with Farmers not only makes this the largest long- term commitment in
naming rights history, it also signals the most significant step forward in creating the football stadium and
event center and bringing an NFL team back to Los Angeles," said Timothy J. Leiweke, President & Chief
Executive Officer, AEG, developers of the project. "Farmers' commitment and partnership also allows us to
completely privatize the development of the stadium, which will become the true catalyst needed to, once
and for all, upgrade the Los Angeles Convention Center to become a top five facility of its kind in the
nation."
Farmers Field will be a state-of-the-art event center contiguously connected to the Los Angeles Convention
Center allowing Los Angeles to compete for and attract top-tier conventions and trade shows previously
unable to commit to Los Angeles. The one-billion dollar stadium will be entirely privately financed.
"This investment will court the NFL, and bring jobs and economic development to downtown Los Angeles,"
said Bob Woudstra, Chief Executive Officer of Farmers Insurance. "Farmers Insurance was founded in Los
Angeles and has been headquartered here for more than 80 years. We have always sought to be net givers,
not net takers, in the communities we serve, and we are excited to be a part of this lasting legacy."
"Like AEG, Farmers is a California-based company with thousands of employees and their families living
and working here in Los Angeles and they share our vision of investing in our City to provide services,
support and economic stimulus to make our community a better place for everyone," said Leiweke.
During the press conference, Leiweke also detailed AEG's commitment to develop Farmers Field at
absolutely no cost to taxpayers and absolutely no risk to the City's general fund.
"This event center – complete with a state-of-the-art NFL stadium and expanded convention center facilities
– is a win-win for the residents of Los Angeles. And, it will not cost taxpayers a dime," said Los Angeles
Mayor Antonio Villaraigosa. "Furthermore, Farmers Field will be a catalyst for new development, creating
nearly 20,000 jobs and $3 billion worth of new development in the downtown area alone."
As part of the deal designed by AEG Global Partnerships, Farmers' naming rights partnership will provide
exclusive naming exposure and signage inside and outside Farmers Field including electronic and video
messaging during events, a diverse offering of hospitality access inside and outside of Farmers Field,

promotional and experiential activation areas throughout Farmers Field's concourses and other public areas,
and a variety of branded clubs and other interactive areas to be used by Farmers Insurance agents and
customers.
"This historic investment by Farmers shows that they clearly share AEG's vision to bring the NFL back to
Los Angeles and trust in our continuing commitment to provide best-in-class facilities and content that attract
the attention of fans worldwide," said Shervin Mirhashemi, Chief Operating Officer, AEG Global
Partnerships. "Starting today, the name 'Farmers Field' will become part of the lexicon of NFL fans across all
demographics and regions as Farmers Field joins an exclusive family of iconic AEG developments around
the globe. We are proud to call our friends at Farmers our partners in this unprecedented deal and project."
"Farmers Field represents a rare opportunity to merge a significant investment in Los Angeles with
tremendous exposure for the Farmers brand," said Kevin Kelso, Executive Vice President and Chief
Marketing Officer of Farmers Insurance. "But this extends well beyond the Los Angeles market: this
showcases the Farmers brand on a national stage."
Farmers and AEG also announced the launch of a new website, Farmersfield.com where fans can receive
information about Farmers Field and sign up to be on a priority list for a variety of premium seating options.
Information is now available online at http://www.farmersfield.com. Farmers Field is also on Twitter at
@BringNFLBackLA. Fans can also text NFLLA to 44144 to subscribe to free Farmers Field text message
updates, special offers, and additional information about tickets (standard text messaging rates apply).
About Farmers Insurance Group of Companies
Farmers is a trade name and may refer to Farmers Group, Inc. or the Farmers Exchanges, as the case may be.
Farmers Group, Inc., a management and holding company, along with its subsidiaries, is wholly owned by
the Zurich Financial Services Group. The Farmers Exchanges are three reciprocal insurers (Farmers
Insurance Exchange, Fire Insurance Exchange and Truck
Insurance Exchange), including their subsidiaries and affiliates, owned by their policyholders, and managed
by Farmers Group, Inc. and its subsidiaries. For more information about Farmers, visit our Web site at
www.farmers.com.
ABOUT AEG
AEG is one of the leading sports and entertainment presenters in the world. AEG, a wholly owned subsidiary
of the Anschutz Company, owns or controls a collection of companies including facilities such as STAPLES
Center (Los Angeles, CA), Sprint Center (Kansas City, MO), Citizen's Business Bank Arena (Ontario, CA),
The Rose Garden (Portland, OR), WaMu Theatre (Seattle, WA), American Airlines Arena ( Miami), Best Buy
Theater (Times Square, NY), Verizon Theatre (Grand Prairie, TX), Colosseum at Caesars Palace (Las Vegas,
NV), Target Center (Minneapolis, MN), Acer Arena (Sydney, AU), Wukesong Arena (Beijing), Ahoy Arena
(Rotterdam), Globe Arenas (Stockholm), Qatar National Convention Centre (Doha), O2 World Hamburg
(Hamburg), O2 World (Berlin) and The O2, a 28-acre development located in the eastern part of London
along the Thames River which includes a 20,000-seat arena and over 650,000 sf of leisure and entertainment
use; sports franchises including the Los Angeles Kings (NHL), Manchester Monarchs (AHL), Reading
Royals (ECHL), Houston Dynamo & Los Angeles Galaxy (MLS), two hockey franchises in Europe, the
Hammarby (Sweden) Futbol Club and management of privately held shares of the Los Angeles Lakers; AEG
Facilities, a stand-alone affiliate that operates or consults with more than 100 of the industry's preeminent
venues worldwide; AEG Merchandising, a multi-faceted merchandising company; and AEG Global
Partnerships, responsible for more worldwide sales and servicing of sponsorships naming rights and other
strategic partnerships than any other organization. AEG Live, the live-entertainment division of Los Angeles-

based AEG, is dedicated to all aspects of live contemporary music performance. AEG Live is comprised of
touring, festival, exhibition, broadcast, merchandise and special event divisions, fifteen regional offices and
owns, operates or exclusively books thirty five state-of-the-art venues.
AEG directed the overall creation and development of L.A. LIVE, the 4 million square foot / $2.5 billion
downtown Los Angeles sports & entertainment district featuring venues such as Nokia Theatre L.A. LIVE,
Club Nokia and The Conga Room; the GRAMMY Museum, saluting the history of music and the genre's
best know awards show; a 54-story, 1001-room convention "headquarters" destination (featuring The RitzCarlton and JW Marriott hotels and 224 luxury condominiums – The Residences at The Ritz-Carlton – all in
a single tower), Regal Cinemas L.A. LIVE Stadium 14 movie theatre, "broadcast" facilities for ESPN, along
with entertainment, restaurant and office space making it the region's most active live content and event
destination.
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